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dRes msoflios umravles qveyanaSi sain-
formacio sazogadoebis Camoyalibebisa da
cxovrebis donis amaRlebis mkafio tendencia
SeiniSneba.1 maT Soris aris saqarTveloc2, sa-
dac aqtiurad mimdinareobs sainformacio te-
qnologiebis danergva da yalibdeba axali kul-
tura – sainformacio sazogadoebis saxiT.

samwuxarod, saqarTveloSi am kuTxiT
sadReisod ar aris saxarbielo situacia,
rasac ramdenime mizezi aqvs: saxelmwifos
moTxovna informaciaze mcire biujetis gamo
ukanasknel periodSi ramdenadme Semcirda,
xolo darCenili saxsrebi kvlav saxelmwifo
biurokratiis xelfasebze ixarjeboda.

aseve sirTules qmnis is, rom qveynis
masStabiT mZime socialur-ekonomikuri
mdgomareobis gamo sainformacio bazari ar
gaxda warmmarTveli qveynis ekonomikaSi.
kompaniebi, romlebic maRal teqnologiebs
awarmoeben, ar Semodian bazarze sainfor-
macio bazris dabali ganviTarebis gamo.

qveynis masStabiT sainformacio sazoga-
doebis ganviTarebis temps Zalian amcir-
ebs Semdegi faqtorebi:
§ ekonomikuri arastabiluroba;
§ sainformacio bazris Sesaqmnelad

araSesabamisi sakanonmdeblo baza;
§ zogadad sainformacio-samarTle-

blivi kulturis dabali done;
§ arasakmarisi da araefeqturi sain-

formacio teqnikuri infrastruqtur-
is dabali done;

§ sainformacio sferoSi profesiona-
li kadrebis deficiti;

§ telokomunikaciis sferoSi saSualebe-
bis araTanabari ganawileba regionebSi;
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§ CamorCena sainformacio teqnologie-
bis da gamomoTvleli teqnikis gan-
viTarebaSi;

§ informatikis sferoSi kvlevebis
arasakmarisi finansuri mxardaWera.

amave dros, ekonomikuri procesebis ma-
Ralma dinamikam, finansuri da safondo ba-
zris Camoyalibebam da sakanonmdeblo ba-
zis Seusabamobam xeli Seuwyo sainforma-
cio bazarze iseTi seqtorebis ganviTare-
bas, romelic sabWoTa sistemis dros ar ar-
sebobda. magaliTad: saqmiani axali ambebi,
komerciuli informaciebi, sabirJo da safi-
nanso informacia, samarTlebrivi informa-
cia da a.S. romlebic TavisTavad kompen-
sirebas axdenda im kazusebis saSualebiT,
romelic postsabWoTa sivrceSi sainforma-
cio bazarze Seqmnilma krizisma gaaCina [1].

unda avRniSnoT, rom Cvens qveyanaSi
arsebobs yvela winapiroba imisaTvis, rom
ganviTardes sainformacio sazogadoeba. es,
uwinares yovlisa,  aris:
• arsebuli tradiciebi da midgomebi sain-

formacio moRvaweobis organizebisaTvis;
• informaciis generaciisaTvis arse-

buli simZlavre;
• informaciis gavrcelebis sistema;
• sainformacio sferoSi integraciis

mxardaWera;
• sainformacio bazris yvela seqtoris

ganviTarebis mdgradoba;
• finansuri mxardaWera, romelic mi-

marTulia sainformacio infrastruqtur-
is ganviTarebaze;

• sazogadoebis moTxovnilebis gaTva-
liswineba sainformacio sferoSi;

• usafrTxoebis uzrunvelyofa, rog-
orc individualur, aseve saxelmwifo
doneze.

1 zogadad, msoflioSi saxelmwifo strategiaa is,
rom moxdes mmarTvelobis decentralizacia,
romelic TavisTavad iwyebs arasamTavrobo da
sainformacio samsaxurebis Camoyalibebas da gan-
viTarebas sainformacio bazarze.
2 bunebrivia, saqarTvelos informaciuli infras-
truqtura ver darCeboda im movlenebis miRma, rac
mimdinareobs msoflio sainformacio bazarze me-
20 saukunis 80-ian wlebidan moyolebuli.
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qveyanaSi sainformacio bazris ganvi-
Tarebis kuTxiT aRsaniSnavi is aris, rom
momsaxurebis es forma ar aRiqmeba bizne-
sad arc sazogadoebis da arc bazris monaw-
ileebis mxridan; es bazari ar aris aRiare-
buli ekonomikis ganviTarebis ZiriTad sf-
erod, rac safuZvels gvaZlevs gamovitan-
oT daskvna imis Taobaze, rom saqarTvelo
jer kidev ar aris postindustriuli qvey-
ana da igi imyofeba sainformacio sazoga-
doebis Camoyalibebis mokrZalebul etapze.

imis gasarkvevad, Tu ra xdeba saqarTve-
los sainformacio industriaSi, saWiroa
paralelebis gavleba saerTaSoriso sain-
formacio biznesTan.

saqarTveloSi sainformacio bazris gan-
viTarebas msoflioSi internetis Semosv-
lam da swrafma zrdam Seuwyo xeli. magram
internets ar gamouwvevia Zireuli cvlile-
bebi. is, rac wlebis manZilze yalibdeboda
sainformacio bazarze, ar Seucvlia inter-
net-revolucias. am bazris yvela elementi
da seqtori, romelsac profesionalebi iy-
eneben, Seucvleli darCa. xolo axalma te-
qnologiebma, ubralod, saSualeba mogvca, rom
bazari ufro efeqturi gamxdariyo da masSi
axali moTamaSeebi CarTuliyvnen.

tradiciuli bazris momxmarebeli Se-
narCunebulia, magram isini iZulebulni gaxd-
nen SeecvalaT samomxmareblo sistema,
romelic damatebiT TanxebTan iyo dakav-
Sirebuli. bazris Zveli moTamaSeebi aRar
iyvnen monopolistebi, romlebic dis-
tribuciis Zveli meTodebiT muSaobdnen
(magaliTad televizia).

adre sainformacio bazari geografiu-
lad iyo Caketili, anu SezRuduli da sarge-
blobda privilegiebiT. aqedan zaraldebo-
da momxmarebelic, romelsac ar miuwvdebo-
da xeli sxva geografiul sainformacio
bazarze. internetizaciam xeli Seuwyo ba-
zris mravalferovnebas da moxmarebis gam-
artivebas imasTan mimarTebaSi, rac iyo Se-
qmnili am sferoSi 60-80 wlebSi.

internet qsels da mis komponents sam
dablius (WWW – World Wide Web) lideris
pozicia ukavia sainformacio bazarze. es
imiTaa saintereso, rom man bazris yvela
sferos misca axali ganzomileba da mox-
mareblis axali xarisxi Seqmna. Tumca, ba-
zris samive sfero _ saqmiani da komerciu-
li bazari, profesiuli bazari da maso-
brivi informaciis  bazari dRemde inar-

Cunebs damoukideblobas da samive es sfe-
ro Taviseburad viTardeba.

TiToeul maTgans Tavisi adgili aqvs
sazogadoebriv warmoebaSi da socialuri
infrastruqturis SeqmnaSi.

sainformacio bazris mTavari momxmare-
beli mainc profesionalebi arian da arse-
buli krizisi (infrastruqturas cvlis)
yvelaze Zlier finansur kompaniebsac Se-
exo. Tumca, sainformacio samsaxurebma, ar-
sebuli krizisis miuxedavad, SeZles gadar-
Cena da bazarze funqcionireba.

aseve, 80-ian wlebSi arsebuli sainforma-
cio samsaxurebi arc ki Seecadnen interneti
CaerToT muSaobis procesSi da momxmarebel-
Ta geografiuli raodenoba gaezardaT, rad-
gan interneti ar Seafases rogorc biznes
elementi. es samsaxurebi, ZiriTadad cdilobd-
nen studentebze da moswavleebze, biblioTeke-
bze gasuliyvnen da ara idndividualur momx-
marebelze, rogorc es mogvianebiT gaakeTes
internet sainformacio saSualebebma da re-
klamisgan udidesi Semosavali miiRes [2].

60-iani wlebis bolos mcdeloba iyo,
rom danergiliyo sainformacio momsaxureba,
rac arakomerciul safuZvelze iyo dam-
yarebuli. magram sainformacio bazris moT-
amaSeebma ar miiRes es siaxle da 2–3 wlis
Semdgom es mcdeloba kraxiT dasrulda.
90-ian wlebSi momsaxurebis struqtura mniS-
vnelovnad ar Secvlila. monacemTa bazebi,
romelic xelmisawvdomi iyo dialogis
reJimSi, dastabilurda 5000–is doneze, xolo
personaluri kompiuterebis baza sainfor-
macio matareblebze, rogoricaa „siTi rumi”
da „dividi”, maTma warmoebam piks miaRwia.
axla ki monacemTa bazam multi-mediuri
xarisxi SeiZina da misi warmoeba ramdenime
milions uTanabrdeba. Tumca, am bazebis didi
nawili mainc teqsturi rCeba da hiperte-
qstebis Seqmna am etapze ar igegmeba.

internetis mTavari miRweva is iyo, rom
man komerciuli informacia gaxada masobrivi.
es ar iyo TviTmizani, es TavisTavad moxda
ufro didi gamowvevisTvis, raTa ufro meti
adamiani CarTuliyo safondo bazarze da met
adamians hqonoda fulis Sovnis saSualeba.

meore mniSvnelovani Sedegi, rac inter-
netizacias moyva, aris is rom bazarze didi
media holdingebi Semovida. internetis bumma
da msoflio bazris krizisma daamtkica, rom
axali ekonomikuri paradigma – sazogadoe-
bis modeli „stilisturi mravalferovne-
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ba” – aris Sromisunariani da Secvala
postindustriuli sazogadoebis modeli.

fasebi im sainformacio momsaxurebaze
da produqtebze ar Secvlila, es ki imis
niSania, rom bazarze momxmareblis ricxvma
imata. teqnologiaze ki Tiqmis orjer moima-
ta fasma. es ki imis niSania, rom sainforma-
cio samsaxurebi kargad muSaoben.

sainformacio-sakomunikacio sistemebze
moTxovna 30%–iT izrdeba weliwadSi. kompiu-
teris momxmareblis raodenoba orjer gaizarda,
xolo 3,5 meaTediT globaluri kompiuteruli
momsaxurebis raodenoba. es raodenoba aris
naCvenebi mxolod raodenobrivi maCveneblebiT
da ara sainformacio sakomunikacio teqnolo-
giebis xarisxobrivi maCveneblebiT.

unda avRniSnod, rom firmebisa da maT
produqciis prezentacia afarToebs vir-
tualuri bazris sazRvrebs, radgana amaT-
gan 40 % virtu-alurad axdens produqcie-
bis realizebas.

aseve unda aRiniSnos, rom sainforma-
cio sakomunikacio teqnologiebis gamoy-
eneba erovnuli sawarmoebisTvis mniSvnelo-
vani da momgebiania.

globaluri qselis gamoyenebis efeqtur-
oba 56%-ia. am qselis gamoyenebiT sawarmoeb-
ma mimwodeblebi miizida. 75% SeiZina part-
niorebi, xolo 45% warmoebasa da produqci-
is realizaciaze Seamcires danaxarjebi.

informaciis generaciisTvis arsebul
simZlavres mTavari wili uWiras kerZo sa-
marTlis sxva organizaciul-samarTlebrivi
forma, romelTac aqvT materialur teqnikuri
baza da finansuri SesaZleblobebi Seagro-
von, Seinaxon da daamuSavon Zalian didi
raodenobiT informacia, romlebic saSuale-
bas iZleva, rom sainformacio produqtebis
gamoyeneba moxdes ara mxolod raodenobri-
vad, aramed xarisxobrivad.

miRebulia azri, rom Zlieri ekonomiki-
sTvis aucilebelia qveyanaSi Zlieri saSu-
alo fenis arseboba, romelic CarTulia
biznesSi da mcire mewarmeobaSi. magram
sainformacio sazogadoebis ganviTarebi-
sTvis es ar aris sakmarisi, radganac sain-
formacio mrewveloba ZviradRirebuli
sferoa da moiTxovs maRalkvalificiuri
kadrebis arsebobas. xolo mcire mewarmeobas
ar SeuZlia aseTi maRalkvalificiuri ka-
drebis moZieba da masSi didi investiciis
Cadeba. dadebiT dinamikad SeiZleba miviCni-
oT is faqti, rom erToblivi sawarmoebi

mcirdeba, rac saSualebas aZlevs firmebs
SearCion ganviTarebis is kursi, romelic
qveyanas aqvs aRebuli da ara individualuri
ganviTarebis gegmis mixedviT.

axali tendenciebi Cndeba bazris iseT
sferoebSi, rogorebicaa: informacia mecni-
er specialistebisTvis, romelic aucilebe-
lia samecniero-teqnikuri proeqtebis re-
alizebisTvis Tavdacvis teqnikis proeqte-
bis SeqmnaSi; samomxmareblo informacia da,
pirvel rigSi, sazogadoebrivi biblioTeke-
bi, romlebic mniSvnelovani gaxda mas Sem-
deg, rac skolebSi swavlis xarisxi Semcir-
da da moxda informaciis komercializacia.

erovnuli infrastruqturis ganviTare-
baSi prioritetuli amocanebia: informaci-
is, rogorc aucilebeli elementis CarTva
saxelmwifo, samrewvelo da problemur se-
qtorebze mimarTul programebSi; saxelm-
wifo organoebSi damoukidebeli sainfor-
macio mmarTvelobis bazis Seqmna. saqarTve-
los bazarze sainformacio produqtebi da
momsaxurebebi ZiriTadad importirebuli
produqciaa. am bazarze adgilobrivi mwar-
moebeli TiTqmis ar arsebobs.

axali sainformacio infrastruqturis
mSenebloba qveynis magaliTze warmogvidgeba,
rogorc sainformacio samsaxurebis erToblio-
ba, romlebic specializdebian garkveuli ti-
pis informaciis damuSavebaze da emsaxureba
garkveul sferos, mrewvelobas an teritori-
ul erTeuls. am magaliTiT Cans, rom aseTi
principiT gaerTianeba SeuZlebelia.

dRes mTavar amocanad unda miviCnioT
globaluri sainformacio sakomunikacio
qselis Seqmna, misi teqnikuri uzrunvelyofa
(magaliTad, rogoricaa, kompiuteruli qse-
li). gasagebia, rom globaluri infrastruq-
tura Tavisi bunebiT, pirvel rigSi, uzrunve-
lyofs  yvela qveynisTvis globalurobas
da amavdroulad yvela qveynis CarTulobis
SesaZleblobas am qselSi. unda Seiqmnas
korporaciebi da transnacionaluri gaer-
Tianebebi, romelsac ar unda yavdes „mepa-
troneebi”. aseTi korporaciebi da transna-
cionaluri gaerTianebebi ar warmoadgens
safrTxes erovnuli interesebisTvis, radgan
saxelmwifo institutebi biujetidan iReben
dafinansebas, biujets ki Tavisi meqanizmi aqvs
erovnuli interesebis dasacavad. saqarTve-
lo did yuradRebas aqcevs aseT transna-
cionalur gaerTianebebSi CarTulobas.

zemoT aRniSnuli mosazreba saSuale-
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bas gvaZlevs gamovitanoT daskvna imasTan
dakavSirebiT, rom sainformacio bazarze
erovnuli warmoebis wili dabalia. es ki
TavisTavad migvaniSnebs imaze, rom sainfor-
macio biznesi ar aris ganviTarebuli da
raime saxis inovaciuri da mcirebiujetiani
proeqtebis ganxorcieleba SeuZlebelia.

miuxedavad imisa, rom sainformacio baz-
ari msoflioSi swrafad ganviTarebadi sf-

eroa, es ar aris sakmarisi, rom sainformacio
bazarma qveynis ekonomikaSi wamyvani adgili
daiWiros. am sferos ganviTarebisaTvis aq-
tiuri saxelmwifo politika da mxardaWer-
aa aucilebeli. dResdReobiT ganviTarebis
ori koncefcia arsebobs: pirveli _ es aris
Carevis minimizacia da administraciuli bari-
erebis Semcireba, meore ki _ aris am sferos
ganviTarebis stimulirebis koncefcia.
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MAIN DIRECTIONS OF DEVELOPMENT OF THE
INFORMATION MARKET IN GEORGIAN

NINO VANISHVILI - GTU, PhD
KETEVAN VANISHVILI - GTU, MA

This article is dedicated to consideration of peculiarities of development of Georgian information market
within economic conditions. In this respect, analyzes information demand and supply modeling within market
economics; functional role of the state in formation of information market; development and directions of informa-
tion market in Georgia.

Information is a unique good and its retirement may occur earlier or later. The producer is not able to foresee
the value of the information on the market because there is no demand on information till its production and
accordingly the value is not determined. There is another important fact, we can produce information only once
and its distribution is another different process and it depends on the form, number and cost of distribution.

To our opinion integration in global information society should be implemented by informatization of all
fields. Public awareness should be deepened and it should become the factual and effective customer on the
information market. Hence the above mentioned there is the third independent power except of customer and
producer. This power is interested in gaining profit and having more global aims such as – information globalization
and development of innovative systems which supports development of information society.
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